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Q1 2019 pertumbuhan ekonomi sudah menurun menjadi 2.97%.
Kontributor pertumbuhan terbesar yaitu Industri dan Perdagangan menciut tajam
ke 2.06% (3.85%) dan 1.6% (5.21%)

1 Laju Pertumbuhan Triwulanan Y-on-Y }
il
500 501 506 518 sp6  SF ST 518 507 505 50 | 49
500 8 — g e g o —p o Y )
400
97
300 - ()
20 | | | | |
o1 o Q3 04 o1 ® 3 o o Q2 Q3 ] 1]
217 2018 2019 220
Strukiur PDB o Pertumbuhan PDB ¢
20,06] 19,98 Industri 2,06 [3.85]
13.19113,20 [ Perdagangan 160 [521]
r1265] 12,84 SRS Pertanian 0,02 [1.82]
[10.75] 10,70 Konstruksi 2,90 B3
[7.77] 6,82 Pertambangan 043 [232)
1553 517 Transportasi & Pergudangan 1.27 [343]
(434470 Jasa Keuangan & Asuransi 10,67 [7.23]

13.95) 4,25 Informasi dan Komunikasi 9,81 [9.06]




A large share of global sectors are seeing I BUSINESS ENGAGEMENT

AND RESPONSE

‘ total shareholder returns (TSR) decline

Decline reflects economic scenario and consumer sentiment
TSR pe an
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7 With exception of media, sectors down >20% across
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Vulnerable sectors geographies

Boston Consulting Report

https://media-publications.bcg.com/BCG-COVID-19-BCG-Perspectives.pdf

Retail lifestyle down - 40 to -95%
Hotel down -25 to -95%
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Government : Finance Minister (Pajak), Domestic Government (Pemda)

Tax
Elimination

Retailer Grocery

Retailer Lifestyle

Entertainment

Strategi Bangkitkan Konsumsi, Ritel dan Minimalkan PHK
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ww.aljazeera.com/news/2020/03/chinas-wuhan-sees-return-normal-life-200.

Wuhan’s lockdown was first announced Jan 23, sealing off Stimulus $2.8 billion in preferential loans, according to the
11 million people. Opening up April 8 2020. city government—though all anticipate tough times ahead.
Wuhan Bureau of Statistics reveals industrial investmentsin ~ “People are broke, don’t have disposable income, and aren’t
Wuhan contracted 83.2% year on year, fixed asset spending on leisure and entertainment,” says Jacob Wilson,

investments dropped 72.9% and retail consumption shrank CEO of med|a and marketlng f|rm Wuhan Soc|a| “It’s going
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During Covid19 Australia runs out of paper products in the store, the
they cant live without. They have to get off the they love

on the weekends, they have to give up on Thursday and weekends.
Their NORMAL life got disrupted. Australia has become good example in executing

social distancing policies, soon in May they
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ALIZ INTIME, China’s leading department-store chain

NEWS FROM

Taobao Live livestreaming not Ecommerce

Wh|le some sales assouates welcome ]lr
through the stores <«

“More and more consumers are shopping as they watch livestreaming. It’s the same
experience as buying offline,” explained Shao. “I now refer my regular customers to
our livestream sessions because that’s where they can get the best deals and each
order counts towards our monthly sales target just the same.”
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Indonesia

S !

" ey ™ ﬁ_
r S 1 s 1 gt & e - Shopp.ing .is the purpose of Iife. |
- W nﬁ»@%@,/; : i . Shopplng |s.not Buying, it’s a discovery of new things and
e G bR , ‘ five senses journey
}/,«"‘ Tl AL, ! B * Shopping is rather combine with Meeting, Entertaining,
A | ’ ; Relaxing
¥ *  “Going shopping” is ranked as one of the top 4 activities
e e A that improves people sense of well being
Te ‘ ‘ * Experience is key to impulse buying
' - k. &+ The sweet spot for the sales is at E2 — intersection of
2t K L consumer Experience and Emotion
' N 4 e Over-stressed, over worked and out of time, people seek
v | refuge in daily small indulgences that pay big
, 'j psychological dividends
it Behavior do not change in short times
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Indonesia consumer eating out behavior

Friends
Usually follow friends is often socially driven
“Which place is good to eat at ?” lively and
frequent topics
Discussing what is good to eat for health, to loose
weight, latest food scandal

Trends
Keeping update — the new place
Specialty dish

Others spouse, magazines

Indonesia consumers will go shopping and
eat out again after Covid19. GO BACK TO NORMAL
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Retail and Co

Ketika konsumen ada uang lebih akan ditabung.
Sementara, dalam situasi Covid19 dan setelah

nya, konsumen akan berbelanja hemat, cheaper
brand. Situasi ini kira2 akan berlangsung selama

setahun sampai ekonomi membaik
Butuh: brankas, deposito
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Dominasi belanja kebutuhan pokok masih di toko

! S h O tradisional dan pasar basah. Modern trade masih
[ stabil. Ecommerce masih insignifikan. Trade

behavior ini tidak akan banyak berubah lima tahun
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Around half of respondents have switched from their recular
grocers during COVID-19, bul 98 percent of them plan go back.

—

Primary driver for switching stores during COVID-19,’ Post-COVID-19
0/ % respondents who have switched stores situation®
5270 of consumers are
still visiting their regular/ Cioser 10 home 98% o
. 00
prlmary Store for grocery Out of stock of a ot of tems consumers
needs Stocked out on their private brands pian to swich
ool P back to usual
Feels not 1o be saleinfection free brand after
Changed 10 an online store/mobile COVID-19
4 8% of consumers bt v
2 Closer 10 work
have tried/ switched to a ,
% Did not have good qualty of
different store fresh products
Oflors bettor delvery sorvioe
Does not ol fer competiive prices
on natonal brand products
Offers betier curbside or N-slom
pPCR up sarvioe
Source: McKinsey Company
1 Q. Why have you swithed Pom your mgulls’ prmay Siore I your grocery siore?
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e Konsumen hanya fokus pada kategori kosmetik dan
3 O n I I n e produk baby; yang trendy dan SKU diskon besar.
® Kebutuhan lain lebih cepat dan mudah dibeli di toko
offline. Kebutuhan sehari2 belum akan signifikan di
online lima tahun ke depan

/-\—/_\] E-COMMERCE 55 CATEGORIES + COSMETIC
VALUE SIZE (BILLION IDR)
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Untuk belanja produk trendy, online memberi lebih
4 ° Sty e banyak pilihan, kemudahan dan return policy yang
berani.

Fokus konsumen tidak akan berubah untuk online.

Top five ranked category Ecommerce 2019

Fashion apparel

Consumer electronics and accessories
Health & beauty

Mom & baby products, toys, sport goods
Home & living

Report CLSA
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Canned meat & fish

Frozen Food

Instant Noodle

Sales trends
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Consumption projection
2020 & 2021

H1 20 H2 20 H1 21

FnB Resto Burn Build

Lifestyle Retail Burn Build _

FMCG JUMP growth in H1 2020 : supported by Panic Buying (March), Fasting start (April) , Festive (May), THR (May), Cash Funds
BUILD status: supported by PSBB Relaxing, Re Opening Stores, Partially Opening Business
JUMP H1 2021 : Supported by Partial and full NORMAL business and social activities
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Board Expert Hipppindo, Advisor to AP3MI
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Consultant to world leading Market Research Company
Author of book Retail Rules (Trend 2010-2020)




